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Driving More Sales Conversions )

Don't Purchase email lists

Don't ignore your campaign reports

Targeted

Don’t send the same content over and ove
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Don’t use Offensive content

Shocking Facts Don’t Send Emails too frequently

VI. The 10 don’ts you have to avoid

\Don’t Spam

\_ Don't forget to socialize

MailChimp \ Don't forget to use proper subject lines
AWeber \ Don’t use too many offers
Constant Contact \ Don't use too many graphics
iContact
Get Response i . i
—\ lll. The Top 10 Email Marketing Automation Tools
Mad Mimi
Infusionsoft / Use automation to follow up leads
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Segmenting your Email List \_Make your landing page one click away
Writing E-mails \_Split Testing
Building relationships with your lis' k Include a signature
Right Time for mailing \ IV. How to get the most out of Email Marketing \ Use a double opt-in email list
Frequency of mailing Write enticing subject lines and messaging

Track your success

Rinse & repeat




